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Pepsi makes the party 


Be Sociable, 
Have a Pepsi 

Refresh without filling 






THE SOCIABLES prefer Pepsi 







They go to all the smart events, a.ui enjoy 

the smart rel'resliment: Pepsi-Cola. It refreshes without filling. 
You’re one of The SociabU's. Have a Pepsi an\’^vhere — at 
play, at home or at your favorite soda fountain. 



Be Sociable, 
Have a Pepsi 

Jiefres/t inVioiil filling 









THE SOCIABLES prefer Pepsi 



They do lively things with lively people, 

these debonair moderns. Their refreshment? Pepsi<Cola, of course. 
Pepsi refreshes without filling—fits the way The Sociables live 



Be Sociable, 
J I Have a Pepsi 

Refresh without Riling 





Pepsi’s best to begin with 



Get together with Pepsi, ihu one refreshes 

without filling. Pepsi’s light, lively taste goes just right with 
your active life. Have a Pepsi anywhere: at home, at play 




Be Sociable, 
Have a Pepsi 

Refresh without filling 







THE SOCIABLES prefer Pepsi 


They like being on the go.. 


Be Sociable, 
Have a Pepsi 

Refresh without filling 
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the modern taste 
is for light refreshment 





THE SOCIABLES prefer Pepsi 



Their friendliness makes them welcome 

—their presence adds to the fun. Their choice in refreshment 

You’re one ofThe Sociables. Have a Pepsi anywhere—at play, 
at home or at your favorite soda fountain. 


Be Sociable, 
Have a Pepsi 

Refresh without filling 








(yip to dixit uj'iiL Moder^dake. 


Pepsi-Cola i-orrcslics ^tillioul fillin<> 


—ihe Light refreshment 
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Kiijoy the modern 
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I^psi-Cola 
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MXiCOiA. 


N o need to explain what land and what age these people live in. 
They have the unmistakable look of America, 1955. 



They have the trim, fit figures, the health and vitality of a generation 
that has a world of food and drink to choose from, but whose 
sensible modern taste in diet is for the lighter and less filling. 

And they are the people, theirs is the taste, for 
which Pepsi-Cola is made. 

That is why today’s Pepsi is reduced in 
calories. Never heavy, never too sweet, Pepsi-Cola 
is the modem, the light refreshment. 

Refresh without filling. Have a Pepsi. 
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Pepsi-Cola 


rcfi-cshcs 
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THE SOCIABLES prefer Pepsi 


They make wedding bells ring... and share 

sion. Pepsi refreshes without filling... is always on hand wherever 
The Sociables gather. You’re one of them. Have a Pepsi. It’s 
the light refreshment of today’s young modems. 


Be Sociable, 
Have a Pepsi 

Refresh without filling 






THE SOCIABLES prefer Pepsi 


They have a talent for friendship an 


Be Sociable, 
Have a Pepsi 

Refresh without filling 






Have a Hpsi, merry people ! 


'~jtt re^ecUie^itr 









'SI-GOLA 


rf^shment 





E ok aroiiiul tliis sumnicr ai 
sonsilile diet lias done lo.li 
Anicrican figure both triinmor 
This modern trend toward ligh 
food and drink is clearly rellec 
Pe|)si-C(da, too. Reduced in cal 
I’epsi-Cola is the nioderii, the 
refreshment. Always say “Rep 
and refresh without filling. 


refreshes without filling 







Have a Pepsi 


Pepsi-Cola 

Li^kt re-fleshi^sit^ 


S URE, they enjoy life, these modern people. Their good looks and slender 
figures are a pleasure to each other—and to everyone around them. 
Active men and women of '56 keep slim and fit through their sensible eating 
habits. Their up-to-date taste is for the lighter, less filling foods and drink. 
Today’s Pepsi-Cola goes right along with this wholesome trend in diet. Reduced 
in calories, never heavy, never too sweet, Pepsi-Cola refreshes without filling. 
Have a Pepsi—the modern, the //g/if refreshment. 
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They go where fun is -where friends are. And 

Pepsi is always there. It refreshes without filling. Today’s mod¬ 
erns prefer the light refreshment that matches their youthful 
pace. You’re one of The Sociables. Have a Pepsi anywhere— 
at play, at home or at your favorite soda fountain. 



Be Sociable, 
Have a Pepsi 

Refresh without filling 







DOQZ- 
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refreshment 


W HEREVER she goes, the woman of 
today takes her trim lines 
with her. Credit her common-sense 
diet of lighter food and drink— 
and that includes her taste 
for Pepsi-Cola. 

For today’s Pepsi-Cola. reduced 
in calories, refreshes without filling. 
It’s never heavy, never too sweet. 
Have fun. Have a Pepsi. 








.ease' 

to refresh without filling 
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refreshes without filling 
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io has a gift for staying slim, 
trim and lovely. She’s all for 
less-filling food and drink—and tf 
sensible plan includes Pepsi-Cola. 

Today’s Pepsi, reduced in 
calories, is never heavy, never 
too sweet. Have a Pepsi. 

Refresh without filling. 




